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Teacher – Ms. Chiquitta Walker
Email: walkech1@boe.richmond.k12.ga.us Phone: (706) 868-4030 Extension 1155

JOIN REMIND https://www.remind.com/join/efb27fb for text communication and class updates
· Course Description*
[image: image2.wmf][image: image3.wmf]Hospitality, Recreation and Tourism Pathway educates students on the basics of marketing and business in relation to the hospitality, recreation, and tourism industry in the U.S. and abroad. Students will study destination geography, world economies, and historical timelines related to major segments of the hospitality industry. Students will determine how the lodging industry uses marketing to achieve goals. The vital roles of group, convention and meeting planning, human relations, communications and ethics will be discussed along with the recreation industry segment. Travel includes travel agents and modes of transportation, hospitality includes lodging and food and beverage, and tourism is a broad term relating to the overall industry.
· Expected Student Learning Outcomes*

Upon completing Hospitality, Recreation and Tourism, students should be able to:

MKT-HRTE-1 Demonstrate employability skills required by business and industry.

MKT-HRTE-2 Analyze the hospitality, recreation, and tourism industry in relationship to historical developments/changes, broad segments of the markets and various motivations for travel.

MKT-HRTE-3 Assess the varied aspects of tourism by determining the impact on the local, state, national, and international economies, the importance of successful positioning in the target consumers’ minds and the competitive nature of the industry. 

MKT-HRTE-4 Develop a basic knowledge of world geography and be able to discuss the relationship of geography to climates, major destinations, travel issues and concerns, and upcoming trends in destination hotspots.

MKT-HRTE-5 Explore the application of marketing and business fundamentals as they apply to the hospitality, recreation, and tourism industry.
MKT-HRTE-6 Examine the lodging industry and determine how companies use marketing to achieve the goals and objectives of the facility.
MKT-HRTE-7 Examine food and beverage operations in the hospitality, recreation, and tourism industry. 

MKT-HRTE-8 Analyze the transportation options (cruise and ferry, air, rail and ground transportation) available to various destinations in the U.S. and abroad. 
MKT-HRTE-9 Assess the importance of human relations, communications, and ethical conduct in relation to the hospitality, recreation and tourism industry.
MKT-HRTE-10 Determine the importance of group travel, sports and entertainment events, conventions, and meeting planning as a vital segment of the HRT industry. 

MKT-HRTE-11 Explore the recreation industry segment and the role played in the overall HRT market.
MKT-HRTE-12 Analyze HRT initiatives related to conducting business in global and sustainable environment. 
MKT-HRTE-13 Examine how related student organizations are integral parts of career and technology education courses through leadership development, school, and community service projects and competitive events.
· [image: image4.wmf]Daily Required Supplies*
· ½ inch 3 ring binder with pockets, dividers, Ink Pens and Pencils, Highlighters, Notebook Paper, Folders w/ prongs and pockets, Spiral Notebooks and 2 - 16g USB Flash drives.
· Wish List Supplies to be used for all students: Kleenex, sharpies, colored paper/cardstock, Clorox wipes, hand sanitizer and Lollipops (to be used for rewards)
· Types of Assignments*
· Reading, Lectures, Discussion, Debates, Essays, Journals, Presentations, Daily Reflections, Group Work/Projects, Portfolios, etc. 
· [image: image5.wmf]Guidelines for Course Grade/Grading Categories/Weights (at least 2 grades per week)
Major Assignments: Unit Tests, Essays, Research Papers, Projects, Assessments and Performance Tasks (40%)
Minor Assignments: Current Events, Daily Writings, Discussions, Quizzes (60%) 

Final Exams at the end of each semester (20%)

· Make-Up Work/Late Work Policy

Students will have the opportunity to submit late work. It will be your responsibility to communicate with the teacher and submission must be within 5 days of returning to school.
· MISSED ASSIGNMENTS ARE YOUR RESPONSIBILITY! All assignments will have a clearly defined due date in Canvas. If you have an excused absence that keeps you from either turning in an assignment or receiving instructions for an assignment, it is your duty to communicate with teacher about the assignment as soon as you can or return. Always include your name, the class AND period you are enrolled in, the name of the assignments and details you want to share in the email. 
· It is difficult to support your learning when you are not present in class. Course subjects can only be effectively learned when you are in class on a regular basis. However, I understand that illnesses and such can keep you away from school.  If you are absent, you must speak to me about any make up work the day you return. Students can refer to Canvas and WAGS for all assignments. Per Board policy, late work submissions must take place within 5 days.
· Academic Dishonesty
The Student Code of Conduct, Rule 1(A)(t), states that no student shall cheat, alter records, plagiarize, receive unauthorized assistance or assist another in any type of academic dishonesty. The determination that a student has engaged in academic dishonesty will be based on the judgment of the classroom teacher and a supervising administrator, taking into consideration any written materials, observation, or information from witnesses. Students found to have engaged in academic dishonesty will be subject to disciplinary actions as outlined in the Student Code of Conduct. Additionally, the task may be entered as incomplete and the student required to redo/retake the assignment/assessment.
· Tutoring Availability
Students will have the opportunity to receive extra help on Wednesdays from 2:15 to 3:00 weekly upon request.

Class Expectations 

· Show respect to everyone within your environment. 
· Follow classroom and school rules.
· Be prepared to learn and work daily.
· Participate in and with all assignments/activities.
· Complete and turn in all assignments.
· Have and keep an open mind.
· Stay in contact and communicate with all group members and teacher.
· Course Club Description*

DECA: All students are strongly encouraged to join DECA, an international association for students interested in marketing. DECA is co–curricular, meaning its mission is to enhance the education of marketing students and to provide opportunities to apply the knowledge and skills learned in the classroom. Participation in DECA helps build self–esteem as well as marketing competence through competitive events at the local, state, and international levels. Students will also develop leadership skills and participate in community service projects. For more DECA information visit: www.deca.org 

My Commitment to You:
 I pledge to do everything I can to help you get the most out of this class. Your comments and suggestions are always welcome. Please feel free to let me know when you need extra help and how we can work together to make this class applicable to your future. I sincerely look forward to working with you.
Parent Permission/Contact Form and Acknowledgement of Syllabus

Please complete the contact information below. Signature is required by both parent and student. Signature indicates syllabus has been read and you agree to adhere to all aforementioned.

Student Name: ____________________________________
Class Period __________
Parent/Guardian: __________________________________


Relationship to Student: ____________________________
Best Contact Number: ______________________ Alternative Contact ____________________
Parent/Guardian Email Address: ___________________________________________________
******************************************************************************
Movie/Video Permission:

_________ Yes, my student has permission to view G, PG, or PG-13 material in class.

________ No, my child does not have permission to view G, PG, or PG-13 material in   class.

*********************************************************************

Permission of Posting of Picture of Activities/Projects

______ Yes, a picture including my child’s face can be taken and posted to various club or class webpages and social media outlets
______ Yes, a picture can be taken but not showing my child’s face

______ No, do not publish a picture of my child

Parent/Guardian Signature: _________________________________

Date: __________________________

After completion, please upload a picture of the Signature pages into Canvas for an assignment. Parents can also send this page back to teacher with any questions or concerns written below. Thank you!
General Comments or Questions
______________________________________________________________________________
____________________________________________________________________________________________________________________________________________________________________________________________________________________________
Hospitality, Recreation and Tourism �           Westside High School


			








Note: The content of this syllabus is subject to change in accordance with the needs of the class and/or instructor.


