
Westside High School - Weekly Plan to Align Lessons (Week At a Glance) – SY 24-25 

Teacher: _________________           Subject: ____________________       Course: _____________       Grade: _____           Date(s): _______  

 

*key literacy strategies 

Standard:   

 

Assessment:       ☐ Quiz                  ☐ Unit Test                          ☐ Project                                ☐ Lab                           ☐ None 
 
 

Pre-Teaching 
 

       Learning Target 
 
      Success Criteria 1 
 
            
          Success Criteria 2 

Activation of 
Learning 

(5 min) 

Focused 
Instruction 

(10 min) 
*I DO 

Guided Instruction 
(10 min) 
*WE DO 

Collaborative 
Learning 

(10 min) 
*Y’ALL DO 

Independent 
Learning 

(10 min) 
*YOU DO 

Closing 
(5 min) 

• Do Now 

• Quick Write* 

• Think/Pair/Share 

• Polls 

• Notice/Wonder 

• Number Talks 

• Engaging Video 

• Open-Ended Question 

• Think Aloud 

• Visuals 

• Demonstration 

• Analogies* 

• Worked Examples 

• Nearpod Activity 

• Mnemonic Devices* 

• Socratic Seminar * 

• Call/Response 

• Probing Questions 

• Graphic Organizer 

• Nearpod Activity 

• Digital Whiteboard 

• Jigsaw* 

• Discussions* 

• Expert Groups 

• Labs 

• Stations 

• Think/Pair/Share 

• Create Visuals 

• Gallery Walk 

• Written Response* 

• Digital Portfolio 

• Presentation 

• Canvas Assignment 

• Choice Board 

• Independent Project 

• Portfolio 

• Group Discussion 

• Exit Ticket 

• 3-2-1 

• Parking Lot 

• Journaling* 

• Nearpod 
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	Teacher: Bickle
	Subject: AP
	Course: Seminar
	Grade: 10
	Dates: 10/13
	Quiz: Off
	Unit Test: Off
	Project: Off
	Lab: Off
	None: Off
	Standard Assessment Quiz Unit Test Project Lab NoneRow1: Understand and Analyze Argument
	PreTeaching Learning Target Success Criteria 1 Success Criteria 2Row1_2: 
	PreTeaching Learning Target Success Criteria 1 Success Criteria 2Row2_2: 
	PreTeaching Learning Target Success Criteria 1 Success Criteria 2Row3_2: 
	Do Now  Quick Write  ThinkPairShare  Polls  NoticeWonder  Number Talks  Engaging Video  OpenEnded QuestionRow1: 
	Think Aloud  Visuals  Demonstration  Analogies  Worked Examples  Nearpod Activity  Mnemonic DevicesRow1: 
	Socratic Seminar   CallResponse  Probing Questions  Graphic Organizer  Nearpod Activity  Digital WhiteboardRow1: HOLIDAY
	Jigsaw  Discussions  Expert Groups  Labs  Stations  ThinkPairShare  Create Visuals  Gallery WalkRow1: 
	Written Response  Digital Portfolio  Presentation  Canvas Assignment  Choice Board  Independent Project  PortfolioRow1: 
	Group Discussion  Exit Ticket  321  Parking Lot  Journaling  NearpodRow1: 
	PreTeaching Learning Target Success Criteria 1 Success Criteria 2Row4_2: 
	PreTeaching Learning Target Success Criteria 1 Success Criteria 2Row5_2: 
	PreTeaching Learning Target Success Criteria 1 Success Criteria 2Row6_2: 
	Do Now  Quick Write  ThinkPairShare  Polls  NoticeWonder  Number Talks  Engaging Video  OpenEnded QuestionRow2: 
	Think Aloud  Visuals  Demonstration  Analogies  Worked Examples  Nearpod Activity  Mnemonic DevicesRow2: 
	Socratic Seminar   CallResponse  Probing Questions  Graphic Organizer  Nearpod Activity  Digital WhiteboardRow2: HOLIDAY
	Jigsaw  Discussions  Expert Groups  Labs  Stations  ThinkPairShare  Create Visuals  Gallery WalkRow2: 
	Written Response  Digital Portfolio  Presentation  Canvas Assignment  Choice Board  Independent Project  PortfolioRow2: 
	Group Discussion  Exit Ticket  321  Parking Lot  Journaling  NearpodRow2: 
	PreTeaching Learning Target Success Criteria 1 Success Criteria 2Row7_2: I am learning to Reflect on the persuasive techniques that commerically persuade 
	PreTeaching Learning Target Success Criteria 1 Success Criteria 2Row8_2: I can recognize commerical influence in a variety of ads
	PreTeaching Learning Target Success Criteria 1 Success Criteria 2Row9_2: 
	Do Now  Quick Write  ThinkPairShare  Polls  NoticeWonder  Number Talks  Engaging Video  OpenEnded QuestionRow3: Most memorable ad -- Why can't you forget it?
	Think Aloud  Visuals  Demonstration  Analogies  Worked Examples  Nearpod Activity  Mnemonic DevicesRow3: Examples of manipulation in advertisemnet 
	Socratic Seminar   CallResponse  Probing Questions  Graphic Organizer  Nearpod Activity  Digital WhiteboardRow3: 
	Jigsaw  Discussions  Expert Groups  Labs  Stations  ThinkPairShare  Create Visuals  Gallery WalkRow3: Brainstorm list of tactics
	Written Response  Digital Portfolio  Presentation  Canvas Assignment  Choice Board  Independent Project  PortfolioRow3: 
	Group Discussion  Exit Ticket  321  Parking Lot  Journaling  NearpodRow3: Sharing/compiling all tactics + reflecting: what does this teach us about our relationship to brands?
	PreTeaching Learning Target Success Criteria 1 Success Criteria 2Row10_2: I am learning to analyze the use of emotional appeal in an argumentative text.  
	PreTeaching Learning Target Success Criteria 1 Success Criteria 2Row11_2: I can analyze emotional maniputaltion in commerically focused texts 
	PreTeaching Learning Target Success Criteria 1 Success Criteria 2Row12_2: 
	Do Now  Quick Write  ThinkPairShare  Polls  NoticeWonder  Number Talks  Engaging Video  OpenEnded QuestionRow4: Choose the most effective ad pitch: why is this one the best?
	Think Aloud  Visuals  Demonstration  Analogies  Worked Examples  Nearpod Activity  Mnemonic DevicesRow4: Mad Men "It's toasted" -- ads don't operate on logic, but emotion
	Socratic Seminar   CallResponse  Probing Questions  Graphic Organizer  Nearpod Activity  Digital WhiteboardRow4: viewing and commenting on google "loretta" ad
	Jigsaw  Discussions  Expert Groups  Labs  Stations  ThinkPairShare  Create Visuals  Gallery WalkRow4: 
	Written Response  Digital Portfolio  Presentation  Canvas Assignment  Choice Board  Independent Project  PortfolioRow4: explain the emotional manipulation: What are they selling? What do they want you to feel? What do they want you to do?
	Group Discussion  Exit Ticket  321  Parking Lot  Journaling  NearpodRow4: Have you ever fallen for an emotional ad? What can you do to avoid this in future?
	PreTeaching Learning Target Success Criteria 1 Success Criteria 2Row13_2: I am learning to apply advertising tactics
	PreTeaching Learning Target Success Criteria 1 Success Criteria 2Row14_2: I can make an emotionally manipulatve ad pitch 
	PreTeaching Learning Target Success Criteria 1 Success Criteria 2Row15_2: 
	Do Now  Quick Write  ThinkPairShare  Polls  NoticeWonder  Number Talks  Engaging Video  OpenEnded QuestionRow5: Think of a product you would be good at selling: what are some emotions you automatically associate with the product?
	Think Aloud  Visuals  Demonstration  Analogies  Worked Examples  Nearpod Activity  Mnemonic DevicesRow5: Worked example of ad pitch
	Socratic Seminar   CallResponse  Probing Questions  Graphic Organizer  Nearpod Activity  Digital WhiteboardRow5: 
	Jigsaw  Discussions  Expert Groups  Labs  Stations  ThinkPairShare  Create Visuals  Gallery WalkRow5: 
	Written Response  Digital Portfolio  Presentation  Canvas Assignment  Choice Board  Independent Project  PortfolioRow5: Student's create their own ad pitches
	Group Discussion  Exit Ticket  321  Parking Lot  Journaling  NearpodRow5: compare against annotated example


