Westside High School - Weekly Plan to Align Lessons (Week At a Glance) — SY 24-25

Teacher: Bickle Subject: ELA Course: Lit 1l Grade: 10 Date(s): 10/13
Standard: 10.T.T.3.a Read, discuss, evaluate, and critique a variety of texts, considering the argumentative techniques used to present and design content and their associated implications on meaning or central idea.
Assessment: O Quiz [ Unit Test O Project OLab ] None
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